[image: ]
[bookmark: _Toc229667229]BIG CREATIVE EDUCATION: CAREERS AND EMPLOYER PROGRAMME
BIG CREATIVE EDUCATION: CAREERS AND EMPLOYER PROGRAMME



Big Creative Education developed its careers programme in response to a growing challenge: many young people, particularly from diverse and underrepresented backgrounds, were struggling to access sustainable careers in the creative industries, while employers faced ongoing skills shortages. Traditional education routes were not consistently providing the practical experience, industry insight or confidence needed for successful progression.

Rather than treating careers guidance as an add-on, Big Creative now integrates it throughout all courses, helping students understand progression routes, explore opportunities and build clear, actionable plans for their future.

A defining feature of the programme is its strong emphasis on real-world industry engagement. Students regularly work on live briefs set by employers, giving them direct experience of professional expectations and workflows. These projects are complemented by structured work experience placements, as well as visits to workplaces and universities. Industry professionals are a constant presence within the programme, contributing guest talks, mentorship and insight into current sector trends.

Big Creative Education have built partnerships with leading organisations across the creative industries including Universal Music, Sadler’s Wells, Hayward Gallery, Soho Theatre, URBN and the BFI. This ensures that its curriculum remains relevant and forward-looking. An employer advisory board and network of industry ambassadors play a key role in shaping course content, aligning it with evolving skills demands and helping students understand the realities of creative careers.

The impact of this approach has been significant. Many students have progressed directly into roles within the creative industries, often as a result of connections made through live briefs, work experience or employer interactions. The programme has also played an important role in challenging misconception, particularly the belief that creative careers lack stability or are being diminished by technological change. By facilitating honest conversations with industry professionals, Big Creative Education has helped students and their families develop greater confidence in the viability and diversity of creative career paths.

Today, approximately 70% of graduates continue into the creative industries, contributing to a growing and sustainable talent pipeline. This outcome reflects not only the strength of the programme, but also its success in widening access and opportunity.

Looking ahead, they aim to deepen its industry partnerships and expand opportunities for students to engage with emerging areas of the creative economy. By evolving alongside the industry it serves, Big Creative Education is committed to ensuring that the next generation of creative talent is both prepared and empowered to succeed.
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